
Fundraising: 
Social Media  Tips 

What is online fundraising?
Online fundraising is when you create your own
fundraising campaign online and raise money for an
organisation or charity via your peers (friends and family)
by completing an event or personal challenge.

Asking people to donate their money so you can reach
your goal can sometimes be awkward BUT doing it via
social media is easy and means you don’t have to ask in
person. We’ll show you some tricks of the trade so you
don’t have to ask people outright and can inspire and
encourage others to donate or even join the Series.

Start your own fundraising page
The SFSuper Series site allows you to create a personal
fundraising page. You will be prompted to start your page
upon registering for your event. Make sure you add a
photo to your fundraising page. A silhouette graphic is so
impersonal and your photo on the page will help you to
raise more! You will be sent a link to your page which you
can then share with friends and family via email and across
social media.
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Social media fundraising: Here’s how!

Explain why you are fundraising 

Start with your close contacts

Getting fundraising ball rolling
It’s sometimes a good idea to get your fundraising off to a good start by making the first 
donation YOURSELF. Others will soon follow suit.  Set a fundraising target but donʼt set 
your target too low! You may be surprised at how quickly you reach your goal. You can 
adjust/raise your fundraising target throughout the campaign. If you have any problems 
doing this, shoot us an email at sfsuperseries@sanfilippo.org.au and we can help 

It’s important to include a few sentences about why you’re fundraising for the Sanfilippo
Children’s Foundation and doing the SFSuper Series. Tell them about the Sanfilippo mission and 
why you’re motivated to make a difference. Include the link to your fundraising page but most 
importantly explain why you want to help! Why is this cause close to your heart? People love to 
hear the human connection! 

Send an email to close friends and family and those in your inner circle who you think will be most 
generous, before asking others to donate. People tend to match the amounts already donated, so target 
your most generous supporters first!

Keep in mind not everyone uses social media. A well-timed email to friends and family or  colleagues can 
be just as effective. People are time-poor and often mean to donate but forget so it’s OK to remind them. 
Don’t forget any relatives that live overseas, who can donate too. And always, always ask the boss to 
sponsor you! You might also want ton consider adding the link of your fundraising page to your work email
signature – you never know who may notice and donate! 

mailto:sfsuperseries@sanfilippo.org.au
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Social Media fundraising: Here’s how!

Using Facebook groups

Using photos – a picture paints 1000 words

Using social media
Once you’ve sent your first batch of emails out, it’s time to turn to social media. Use Facebook/ 
Instagram/Twitter and email to promote your participation in the event and to call for donations. Simply paste 
your fundraising page URL into your Status Update on FB and post.

Ideally, you should start posting approx. 6 weeks out from your event to maximize and maintain interst.  Post 2-3 
times a week at different times to try and capture different people’s attention. Evenings are generally good but 
keep in mind people log onto Facebook up to 15 x a day, and remember not everyone will see your post, so don’t 
worry about spamming anyone!

Using a Facebook Group to inform a select group of your family and friends about your fundraising activity 
and as a direct way of asking for their support is one way of capturing people’s attention more directly!
Research has found that fundraisers who share their page through a Facebook
Group they’ve created raise 67% more than those who don’t. 

This is because you’re including people in a special group designed to support your fundraising and keep up 
to date with your progress. Facebook Groups are great for fundraising because they create a more ‘personal’ 
environment where you can invite others, directly ask them to help you, and then thank them when they do!

Post a photo of yourself training and remind people that you are running/cycling/swimming to raise funds for 
the SFSuper Series and to keep giving. This will be a visual prompt/reminder to those who may have intended 
to donate but may have forgotten.

In fact sharing photos of yourself training is one of the best ways to engage people and inform/remind them 
that you’re fundraising. In this era of Smart phones/iPhones, you literally have a camera in your pocket. So 
snap a photo of the spectacular view while training, of your equipment (running shoes, bike, goggles) or take a 
group shot of you and your friends training together and post it along with a link to your fundraising page. 
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Social Media fundraising: Facebook

Say thank you!

Using Instagram
!

You can never thank people enough so remember to thank your supporters as donations come in and then again when you’ve 
completed your challenge. Donors automatically get a tax -deductible receipt and a thank you email from the Foundation but it’s 
important for them to hear it from you too so email/text or publically thank your donors on Facebook. Tagging and thanking people 
who have donated on Facebook shows people are getting on-board and will help you to build momentum.

If you’re an Instagram user then make sure you share your fundraising page on Instagram! Some hot tips include:

• Use different images to increase engagement! Get creative – use filters to make your photos visually interesting!
• Links don’t work in your Instagram message so the trick is to include the link to your fundraising page in your bio! And remind people

in each post that the link is there i.e. See link in Bio. Make it easy for people to donate and you will get more donations!
• Tag your chosen charity @SFCFoundtn and use the following hashtags applicable to the event you’re participating in #SFSuperSeries

#sfssrun #sfsscycle #sfssswim #sfsscrossfit
• Don’t ever underestimate the power of the hashtag! Use as many hashtags as you can think of. 

The more you list the more you increase your audience! The optimal number is 10!
• Think about when you are posting! Peak periods are in the evening, lunchtime and first thing 

in the morning, when people most often check their phones.

Keep going!
Donʼt stop fundraising when the event finishes. Often donations are received after the event is over, so DON’T STOP! Be sure to email
your contacts again and include photos taken on the day. Itʼs a great way of letting people know you achieved your goal, and of 
prompting any last-minute donations. People will be impressed with your efforts – include lots of photos!

Fundraising often takes a little creativity and persistence, but it’s vitally important to the SFSuper Series, and we know you can do it!  
Please know that your effort will help us in achieving our vision: to fund medical research so a cure can be found in time for children battling 
Sanfilippo today and those born with it tomorrow.


